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Al ngu Fowas v %ai&%auwé’nﬁ'm@au | Fonsanshanuw Journal Ranking by SJR

1 coe |A multivariate copula-based sur probit Maneejuk, P., Jaitang, C., 2021 |International Journal of Q4
model: Application to insolvency Yamaka, W. Data Mining, Modelling
probability of enterprises and Management

2 coe |An application of neutrosophic set to Harnpornchai, N., 2021 |Mathematics Q1
relative importance assignment in AHP  |Wonggattaleekam, W. (Web of science)

3 coe |Analysis of difference in household debt [Maneejuk, P., Teerachai, S., 2021 [Sustainability (Switzerland) Q1
across regions of Thailand Ratchakit, A., Yamaka, W.

4 coe |Challenges to the green marine Lin, Q., Pastpipatkul, P., 2021 |EnvironmentAsia Q3
economy in China: Case study of Qianhe [Yamaka, W., Khiewngamdee,
environmental terminal’s Bankruptcy C.

5 coe [Currency hedging strategies using Maneejuk, P., Pirabun, N., 2021 [Mathematics Q1
histogram-valued data: Bivariate markov |Singjai, S., Yamaka, W. (Web of science)
switching garch models

6 coe |Economic and energy impacts on Yamaka, Woraphon; 2021 |ENERGY REPORTS Q1
greenhouse gas emissions: A case study [Phadkantha, Rungrapee;
of China and the USA Rakpho, Pichayakone

7 coe [Hedging agriculture commodities futures [Yamaka, W., Rakpho, P., 2021 |International Journal of Q4

with histogram data: A Markov switching

volatility and correlation model

Maneejuk, P.

Data Mining, Modelling

and Management




A ngu Fowas s %asﬁtﬁawé’nﬁhwﬁau U Fonsansianuw Journal Ranking by SJR

8 coe |Linear and nonlinear causal relationships [Puttachai, Wachirawit; 2021 |ENERGY REPORTS Q1
between waste-to-energy and energy Tarkhamtham, Payap;
consumption in Germany Yamaka, Woraphon;

Maneejuk, Paravee

9 coe [MDS Constacyclic Codes and MDS Dinh, H.Q., Neuyen, B.T,, 2021 |IEEE Access Q1
Symbol-Pair Constacyclic Codes Singh, AK., Yamaka, W.

10 coe [Quantum MDS and synchronizable Dinh, Hai Q.; Le, Ha T 2021 [QUANTUM INFORMATION Q2
codes from cyclic and negacyclic codes [Nguyen, Bac T.; Tansuchat, PROCESSING
of length 4p(s) over Fp(m) Roengchai

11 coe |Quantum MDS and synchronizable Dinh, Hai Q.; Neuyen, Bac T,; 2021 |APPLICABLE ALGEBRA IN Q2
codes from cyclic codes of length 5p(s) |Tansuchat, Roengchai ENGINEERING
over F-pm COMMUNICATION AND

COMPUTING

12 coe |Some Classes of New Quantum MDS and |Dinh, Hai Q.; Le, Ha T.; 2021 |IEEE ACCESS Q1
Synchronizable Codes Constructed From [Nguyen, Bac T.; Maneejuk,

Repeated-Root Cyclic Codes of Length Paravee
6p(s)

13 coe |Symbol-pair distance of repeated-root Charkani, M.E., Dinh, H.Q., 2021 [Mathematics Q1
constacyclic codes of prime power Laaouine, J., Yamaka, W. (Web of science)
lengths over fpm[ul/ <u3>

14 coe |Symbol-Pair Distances of Repeated-Root [Dinh, Hai Q.; Liu, Hualu; 2021 |ALGEBRA COLLOQUIUM Q3
Negacyclic Codes of Length 2(s) over Tansuchat, Roengchai; Vo,

Galois Rings Thang M.
15 coe [The forecasting power of economic Rakpho, Pichayakone; 2021 |ENERGY REPORTS Q1

policy uncertainty for energy demand

and supply

Yamaka, Woraphon
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16 coe |The role of economic contagion in the Maneejuk, P., Yamaka, W. 2021 [Mathematics Q1
inward investment of emerging (Web of science)
economies: The dynamic conditional
copula approach

17 coe |The role of weather conditions on Tang, J., Wu, H., Ramos, V., 2021 [Current Issues in Tourism Q1
tourists” decision-making process: a Sriboonchitta, S.
theoretical framework and an
application to China’s inbound visitors

18 coe |A bayesian analysis of the determinants [Wang, M., Liu, J., 2021 |Studies in Computational Q4
of china’s overseas contracted projects  [Sriboonchitta, S. Intelligence
in countries along the belt and road
initiative

19 coe |A class of skew cyclic codes and Dinh, H.Q., Bag, T., Upadhyay, | 2021 |Discrete Mathematics Q1
application in quantum codes AK., Bandi, R., Tansuchat, R.
construction

20 coe |A trivariate Gaussian copula stochastic Liu, J., Sriboonchitta, S., 2021 |International Journal of Q1
frontier model with sample selection Wiboonpongse, A., Denceus, Approximate Reasoning

T.

21 coe |An explicit expression for Euclidean self- [Cao, Y., Cao, Y., Dinh, H.Q,, 2021 |Discrete Mathematics Q1
dual cyclic codes over F2m+uF2m of Wang, G., Sirisrisakulchai, J.
length 2s

22 coe [Analyzing the influence of Yamaka, W., Zhang, X., 2021 [Mathematics Q1

transportations on chinese inbound
tourism: Markov switching penalized

regression approaches

Maneejuk, P.

(Web of science)
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23 coe |Analyzing the relationship among aging  [Khanthawithoon, K., 2021 |Studies in Computational Q4
society, investment in artificial Maneejuk, P., Yamaka, W. Intelligence
intelligence and economic growth

24 coe |Artificial neural network with histogram Rakpho, P., Yamaka, W., Zhu, 2021 |Studies in Computational Q4
data time series forecasting: A least K. Intelligence
squares approach based on wasserstein
distance

25 coe |Clustering mixed numerical and Dinh, D.-T., Huynh, V.-N., 2021 |Information Sciences Q1
categorical data with missing values Sriboonchitta, S.

26 coe |Copula-Based Stochastic Frontier Maneejuk, P., Yamaka, W. 2021 |Studies in Computational Q4
Quantile Model with Unknown Quantile Intelligence

27 coe [Democracy, Culture and Cancer Patients’ |Chaikumbung, M. 2021 |Inquiry (United States) Q2
Willingness to Pay for Healthcare
Services: A Meta-analysis

28 coe |Do the macao’s pillar industries have an [Yang, B., Liu, J., Sriboonchitta, | 2021 |Studies in Computational Q4
impact on inbound tourism? S. Intelligence

29 coe |Energy efficiency, energy conservation Liu, J., Wang, H., Rahman, S., 2021 [Agriculture (Switzerland) Q2
and determinants in the agricultural Sriboonchitta, S.
sector in emerging economies

30 coe |Forecasting Volatility of Oil Prices via Tarkhamtham, P., Yamaka, 2021 [Studies in Computational Q4

Google Trend: LASSO Approach

W., Maneejuk, P.

Intelligence
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31 coe |Hamming distances of constacyclic Dinh, Hai Q.; Wang, Xiaogiang; | 2021 [FINITE FIELDS AND THEIR Q1
codes of length 3p(s) and optimal codes [Liu, Hongwei; Yamaka, APPLICATIONS
with respect to the Griesmer and Woraphon
Singleton bounds

32 coe [Herding Behavior Existence in MSCI Far Yamaka, W., Phadkantha, R., 2021 |Studies in Computational Q4
East Ex Japan Index: A Markov Switching [Maneejuk, P. Intelligence
Approach

33 coe [High-frequency forecasting from mobile |Ramos, V., Yamaka, W., 2021 |International Journal of Q1
devices’ bigdata: an application to Alorda, B., Sriboonchitta, S. Contemporary Hospitality
tourism destinations’ crowdedness Management

34 coe |How to reconcile maximum entropy Kreinovich, V., Kosheleva, O., 2021 |Studies in Computational Q4
approach with intuition: e.g., should Sriboonchitta, S. Intelligence
interval uncertainty be represented by a
uniform distribution

35 coe [Impact of Chemical Pesticides Use in a PUTTACHAI, W., 2021 |Journal of Asian Finance, Q2
Social Accounting Matrix Framework: A SINGHAPREECHA, C., Economics and Business
Case Study of Thailand SIRISRISAKULCHA, J. 8(2), pp. 297-307

36 coe [Impact of economic policy uncertainty  |Punwong, S., Kaewsompong, 2021 |Studies in Computational Q4
on the stock exchange of thailand: N., Tansuchat, R. Intelligence
Evidence from the industry-level stock
returns in thailand

37 coe |Linkage structure of China’s housing Wang, Y., Liu, J., Tang, Y., 2021 [Soft Computing Q2

market and its risk-defusing capability

Sriboonchitta, S.
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38 coe |Macroeconomic Determinants of Trade [Puntoon, W., Suwannajak, J., 2021 |Studies in Computational Q4
Openness: Empirical Investigation of Yamaka, W. Intelligence
Low, Middle and High-Income Countries
39 coe |Markov Switching Quantile Regression Yamaka, W., Rakpho, P. 2021 |Studies in Computational Q4
with Unknown Quantile Using a Intelligence
Generalized Class of Skewed
Distributions: Evidence from the U.S.
Technology Stock Market
40 coe |Measuring Dependence in China-United  [Saijai, W., Yamaka, W., 2021 |Studies in Computational Q4
States Trade War: A Dynamic Copula Maneejuk, P. Intelligence
Approach for BRICV and US Stock Markets
41 coe |On F2RS-cyclic codes and their Dinh, H.Q., Pathak, S., Bag, T., | 2021 [Discrete Mathematics Q1
applications in constructing optimal Upadhyay, AK., Bandi, R.,
codes Yamaka, W.
42 coe |On soft computing with random fuzzy Tansuchat, R., Pham, U., Van 2021 [Soft Computing Q2
sets in econometrics and machine Le, C.
learning
43 coe |Preface Sriboonchitta, S., Kreinovich, 2021 |Studies in Computational Q4
V., Yamaka, W. Intelligence
44 coe [Risk, Return, and Portfolio Optimization |Thongkairat, S., Yamaka, W. 2021 |Studies in Computational Q4
Ysau |for Various Industries Based on Mixed Intelligence
n135  |Copula Approach
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45 coe [Role of financial development for Rakpho, P., Yamaka, W., 2021 |Singapore Economic Q3
solving the energy insecurity in asia Puttachai, W., Maneejuk, P. Review

46 coe |Self-dual constacyclic codes of length 2 [Dinh, H.Q., Kewat, P.K, 2021 [Journal of Applied Q2
s over the ring F2m[u,v]/(u2,v2,uv—vu) Kushwaha, S., Yamaka, W. Mathematics and

Computing

a7 coe |[Significance test for linear regression: Maneejuk, P., Yamaka, W. 2021 [Journal of Applied Q3
how to test without P-values? Statistics

48 coe |Support Vector Machine-Based GARCH-  [Yamaka, W., Srichaikul, W., 2021 |Studies in Computational Q4
type Models: Evidence from ASEAN-5 Maneejuk, P. Intelligence
Stock Markets

a9 coe [Sustainable entrepreneurship on Jaitang, C., Maneejuk, P., 2021 [Studies in Computational Q4
thailand’s smes Boonsrirat, P. Intelligence

50 coe |The impact of higher education on Maneejuk, P., Yamaka, W. 2021 [Sustainability (Switzerland) Q1
economic growth in asean-5 countries

51 coe |Time-Varying Predictability of Labor Gabauer, D., Gupta, R, Nel, J., | 2021 [Social Indicators Research Q1
Productivity on Inequality in United Yamaka, W.
Kingdom

52 coe |Variable Selection and Estimation in Kink |Yamaka, W. 2021 |Studies in Computational Q4

Regression Model

Intelligence
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1 YIUINIG Port Environmental Quality or Economic Xu, T., Xiao, Y., 2021 |Discrete Dynamics in Q3
Growth? Their Relevance and Government Khiewngamdee, C., Lin, Q. Nature and Society
Preference in Developing Countries
2 YIUINIG A convex combination approach for artificial Yamaka, W., Phadkantha, R., 2021 [Applied Sciences Q2
neural network of interval data Maneejuk, P. (Switzerland)
3 YIUINIG A convex combination approach for Markov Yamaka, Woraphon; 2021 [SOFT COMPUTING Q2
switching CAPM of interval data Phadkantha, Rungrapee
4 YIUINT Application of one-factor copula with Durante |Cheng, V., Liu, J., 2021 |Journal of Physics: Q4
generators to high-dimensional data: Empirical [Sriboonchitta, S. Conference Series
study on stock market of China
5 YIUINg Assessing the linkages between the electricity |Panthamit, N., Chaiboonsri, C. | 2021 [Singapore Economic Q3
consumption and economic factors in a Review
landlocked economy: Case study of lao pdr
6 YIUINIG Bayesian stochastic frontier analysis of Singvejsakul, J., Intapan, C,, 2021 |Journal of Physics: Q4
agricultural productivity efficiency in clmv Chaiboonsri, C., Permsiri, R. Conference Series
7 YIUINT Constacyclic codes over mixed alphabets and [Dinh, H.Q., Pathak, S., Bag, T., | 2021 [Quantum Information Q2

their applications in constructing new

quantum codes

Upadhyay, AK.,, Yamaka, W.

Processing
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8 YIUINT Does the Kuznets curve exist in Thailand? A Maneejuk, P., Yamaka, W., 2021 [Annals of Operations Q1
two decades’ perspective (1993-2015) Sriboonchitta, S. Research
9 YIUINT Energy intensity gap between enterprises and  [Wang, H., Liu, J., 2021 |Journal of Physics: Q4
governments: A global perspective Sriboonchitta, S. Conference Series
10 YIUINT Forecasting foreign exchange markets: further  |Maneejuk, P., Srichaikul, W. 2021 [Soft Computing Q2
evidence using machine learning models
11 YN Forecasting Thailand inbound tourist flow Jiang, D, Liu, J,, 2021 |Journal of Physics: Q4
association for tourism demand Sirisrisakulchai, J., Conference Series
Sriboonchitta, S.
12 YIUINTG Herding behavior from loss aversion effect in Nimanussornkul, K., 2021 |Studies in Computational Q4
the stock exchange of thailand Nimanussornkul, C. Intelligence, 2021, 897, pp.
317-332
13 YIUINg Impact of economic policy uncertainty on Ponlaem, K., Kaewsompong, 2021 [Studies in Computational Q4
thailand macroeconomic variables N., Maneejuk, P., Intelligence
Sirisrisakulchai, J.
14 YIUINT Impacts of Foreign Aid and Democracy on Ponil, S., Osathanunkul, R. 2021 |ACM International Not yet assigned quartile
ASEAN Economic Growth Conference Proceeding
Series
15 YIUINT Introduction Taghizadeh-Hesary, F., 2021 |Economics, Law, and N/A

Panthamit, N., Yoshino, N.

Institutions in Asia Pacific
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16 YIUINT On regularization of generalized maximum Maneejuk, P. 2021 [Soft Computing Q2
entropy for linear models

17 YIUINIG On the symbol-pair distance of some classes  [Dinh, H.Q., Kumar, N., Singh, 2021 [Applicable Algebra in Q2
of repeated-root constacyclic codes over AK, Singh, MK, Gupta, I, Engineering,
Galois ring Maneejuk, P. Communications and

Computing

18 YIUINIG Risk spillovers between China and other BRICS [Cheng, Y., Liu, J., 2021 |Journal of Physics: Q4
countries during COVID-19 pandemic: A CoVaR- |Sriboonchitta, S. Conference Series
copula approach

19 coe Y3a1N5  [Risk, Return, and Portfolio Optimization for Thongkairat, S., Yamaka, W. 2021 |Studies in Computational Q4
Various Industries Based on Mixed Copula Intelligence
Approach

20 YIUINT Sparse estimations in kink regression model Yamaka, W. 2021 [Soft Computing Q2

21 YIUINTG Spatial tourism supply: The case of ASEAN-5 Chaiboonsri, C., Wannapan, 2021 [Journal of Physics: Q4
countries S., Chokethaworn, K. Conference Series

22 YIUINIG Sustainable Tourism and Poverty Reduction in  [Intapan, C., Chaiboonsri, C., 2021 |Economics, Law, and N/A
Selected ASEAN Member Countries Piboonrungroj, P. Institutions in Asia Pacific

23 YIUINTG The dynamic dependence of natural gas and Zhou, Y., Liu, J., 2021 |Journal of Physics: Q4

renewable energy stock markets

Sirisrisakulchai, J.,
Sriboonchitta, S.

Conference Series
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24 YIUINT The linkage between tourism development Xue, Y., Liu, J., Piboonrungroj, | 2021 |Journal of Physics: Q4
and quality of life: A Copula-based Seemingly [P., Buranasiri, B., Conference Series
Unrelated Regression (SUR) model Sriboonchitta, S.

25 YIUINT The U.S. Contagion Effects on Foreign Direct Hema, ., Osathanunkul, R. 2021 |Journal of Asian Finance, Q2
Investment Flows in Developing Countries* Economics and Business

26 YIUINIG Time-varying co-movement analysis between  |Maneejuk, P., Thongkairat, S., | 2021 |Energy Reports Q1
COVID-19 shocks and the energy markets using |Srichaikul, W.
the Markov Switching Dynamic Copula
approach

27 YIUINT Why linear expressions in discounting and in Leurcharusmee, S., Bokati, L., | 2021 |Soft Computing Q2

empathy: a symmetry-based explanation

Open Access

Kosheleva, O.

25(12), pp. 7753-7759
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NgNAITELIANISHAILINESEU Sustainability Development group (SDG) 31U3UUNAN 14 UNAN

daya o Tuil 31 SudnAu 2564

?iawamu%%’a R Journal Ranking by SJR
SDG  [Developing Low Carbon Finance Index:  [Mohsin, M., Taghizadeh- 2021 |Finance Research Letters Q1
Evidence From Developed and Hesary, F., Panthamit, N,
Developing Economies Anwar, S., Abbas, Q., Vo, X.V.
SDG  |Forecasting for the optimal numbers of  |Intapan, C., Chaiboonsri, C., 2021 |Economies Q2
covid-19 infection to maintain economic [Piboonrungroj, P.
circular flows of thailand
SDG  [Hamming distance of constacyclic codes [Dinh, H.Q., Laaouine, J., 2021 |IEEE Access Q1
of length psover FpmCuFpmCu2Fpm Charkani, M.E., Chinnakum, W.
SDG  |IMPACTS of FINANCIAL INCLUSION on Chinnakum, W. 2021 |Singapore Economic Q3
POVERTY and INCOME INEQUALITY in Review
DEVELOPING ASIA
SDG  |Applying quantum mechanics for Chaiboonsri, C., Wannapan, S. | 2021 [Economies Q2
extreme value prediction of VaR and ES
in the ASEAN stock exchange
SDG [Constacyclic codes of length (pr, ps) Dinh, H.Q., Bag, T., Kewat, 2021 [Journal of Applied Q2
over mixed alphabets P.K., Pathak, S., Upadhyay, Mathematics and
AK., Chinnakum, W. Computing
SDG  |Developing the Tourism Sector for Boonyasana, P., Chinnakum, 2021 |Economics, Law, and N/A

Poverty Reduction and Inclusive
Sustainable Growth in Thailand

W.

Institutions in Asia Pacific




fz'iawmm%%’a U Journal Ranking by SJR
8 SDG [Does Political Risk Matter for China's Goswami, G.G., Panthamit, N. 2021 [Chinese Economy Q2
Trade with ASEAN and MENA Countries?
A Belt Road Initiative Perspective
9 SDG |Energy Security, Economic Growth, and  |Anancharoenkij, T., 2021 |Economics, Law, and N/A
Poverty Reduction: Empirical Evidence Chinnakum, W. Institutions in Asia Pacific
from Selected ASEAN Member States
10 SDG |Institutions and consumer preferences Chaikumbung, M. 2021 |Renewable and Q1
for renewable energy: A meta-regression Sustainable Energy Reviews
analysis
11 SDG  |The determinants of planned retirement |Boonyasana, P., Chinnakum, 2021 [Studies in Computational Q4
age of informal worker in chiang mai W. Intelligence
province, thailand
12 SDG | The optimization of Bayesian extreme Singvejsakul, J., Chaiboonsri, 2021 |Economies Q2
value: Empirical evidence for the C., Sriboonchitta, S.
agricultural commodities in the US
13 SDG  |The Perspective of Thailand Economy Chen, R., Chaiboonsri, C., 2021 |SAGE Open Q2

After the Effect of Coronavirus-19
Pandemics: Explication by Dynamic I-O

Models and Agent-Based Simulations

Wannapan, S.




%awamu%{fa Journal Ranking by SJR

14 SDG [The Role of Social Trust in Governing the |Chutima, V., Piboonrungroj, 2021 |Economics, Law, and N/A
Sharing Economy for Poverty Reduction  |P., Chinnakum, W., Institutions in Asia Pacific

Poocharoen, O.-O.
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1 An application of neutrosophic [Harnpornchai, N., 2021  |Mathematics Q1
set to relative importance Wonggattaleekam, W. (Web of science)
assignment in AHP

2 Analysis of difference in Maneejuk, P., Teerachai, S., 2021  [Sustainability (Switzerland) Q1
household debt across regions [Ratchakit, A., Yamaka, W.
of Thailand

3 Currency hedging strategies Maneejuk, P., Pirabun, N., 2021 Mathematics Q1
using histogram-valued data: Singjai, S., Yamaka, W. (Web of science)
Bivariate markov switching
garch models

4 Developing Low Carbon Mohsin, M., Taghizadeh- 2021 |Finance Research Letters Q1
Finance Index: Evidence From Hesary, F., Panthamit, N.,
Developed and Developing Anwar, S., Abbas, Q., Vo,
Economies XV.

5 Economic and energy impacts  |Yamaka, Woraphon; 2021  |ENERGY REPORTS Q1
on greenhouse gas emissions: A |Phadkantha, Rungrapes;
case study of China and the Rakpho, Pichayakone
USA

6 Hamming distance of Dinh, H.Q., Laaouine, J., 2021  [IEEE Access Q1

constacyclic codes of length

psover FpmCuFpmCuZFpm

Charkani, M.E., Chinnakum,
W.
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7 Linear and nonlinear causal Puttachai, Wachirawit; 2021 ENERGY REPORTS Q1
relationships between waste-to- [Tarkhamtham, Payap;
energy and energy Yamaka, Woraphon;
consumption in Germany Maneejuk, Paravee

8 MDS Constacyclic Codes and Dinh, H.Q., Nguyen, B.T,, 2021 I[EEE Access Q1
MDS Symbol-Pair Constacyclic  [Singh, AK,, Yamaka, W.

Codes

9 Some Classes of New Quantum [Dinh, Hai Q.; Le, Ha T.; 2021 |[EEE ACCESS Q1
MDS and Synchronizable Codes [Nguyen, Bac T.; Maneejuk,

Constructed From Repeated- Paravee
Root Cyclic Codes of Length
6p(s)

10 |Symbol-pair distance of Charkani, M.E., Dinh, H.Q,, 2021  [Mathematics Q1
repeated-root constacyclic Laaouine, J., Yamaka, W. (Web of science)
codes of prime power lengths
over fpom[ul/ <u3>

11 |The forecasting power of Rakpho, Pichayakone; 2021  [ENERGY REPORTS Q1
economic policy uncertainty for |Yamaka, Woraphon
energy demand and supply

12 [The role of economic Maneejuk, P., Yamaka, W. 2021 Mathematics Q1

contagion in the inward
investment of emerging
economies: The dynamic

conditional copula approach

(Web of science)
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13 |The role of weather conditions |Tang, J., Wu, H., Ramos, V., 2021 |Current Issues in Tourism Q1
on tourists’ decision-making Sriboonchitta, S.
process: a theoretical
framework and an application
to China’s inbound visitors

14 ]A class of skew cyclic codes Dinh, H.Q., Bag, T,, 2021 Discrete Mathematics Q1
and application in quantum Upadhyay, AK., Bandi, R,
codes construction Tansuchat, R.

15 |A trivariate Gaussian copula Liu, J., Sriboonchitta, S., 2021 International Journal of Q1
stochastic frontier model with  |Wiboonpongse, A, Approximate Reasoning
sample selection Denceux, T.

16 |An explicit expression for Cao, Y., Cao, Y., Dinh, H.Q,, 2021 Discrete Mathematics Q1
Euclidean self-dual cyclic codes |Wang, G., Sirisrisakulchai, J.
over F2m+uF2m of length 2s
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Chapter 4

Sustainable Tourism and Poverty
Reduction in Selected ASEAN Member
Countries

‘Chanamart Intapan, Chukiat Chail i, and Pairach j

Abstract Examining the impact of revenues from the tourism sector on poverty
reduction in selected members of the Association of Southeast Asian Nations
(ASEAN), including Thailand, Malaysia, and Singapore, is the primary objective
of this study. The Bayesian Structural Time Series (BSTS) model and the regres-
sion kink design (RKD or RK design) were employed to identify the causal effects
between tourism revenues and the poverty headcount ratio during 2009-2019. The
‘main conclusion from the analysis is that the relationship between tourism revenue
and poverty reduction (in the form of the poverty headcount ratio) in Malaysia and
Singapore have similar patterns. In contrast, the pattern of the impact of tourism
revenues on the poverty headcount ratio in Thailand is different from the other two
countries. For Singapore and Malaysia, increasing tourism revenue can reduce the
poverty headcount ratio in the early stages. Nevertheless, after a while, increasing
tourism revenue in later stages will not reduce the poverty headcount ratio. On the
other hand, Thailand’s tourism revenue can reduce the poverty headcount ratio with
time lags. However, in the early stages, Thailand’s tourism revenue could not reduce
the poverty headcount ratio.

Keywords 114 - 115 - 132

1 Introduction

Tourism is the source of revenue for both the guest and the host countries. The
travel and tourism sector globally grew at 4.6%, much faster than the rest of the
economy, according to the World Travel Tourism Council’s (WTTC) Economic
Impact Research. For the Association of Southeast Asian Nations (ASEAN), the
Tourism Strategic Plan of the Association of Southeast Asian Nations (ASEAN) had
been prepared as the ASEAN Tourism Marketing Strategy (ATMS). The primary
purpose of the ATMS is to maintain the growth of the number of inward foreign

C. Intapan (&) - C. Chaiboonsri - P. Piboonrungroj
Faculty of Economics, Chiang Mai University, Chiang Mai, Thailand

© The Author(s), under exclusive license to Springer Nature Singapore Pte Lid. 2021 7
F. Taghizadeh-Hesary et al. (eds.), Poverty Reduction for Inclusive Sustainable Growth

in Developing Asia, Economics, Law, and Institutions in Asia Pacific,
‘https://doi.org/10.1007/978-981-16-1107-0_4
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The Humanitarian Supply Chain

Assessment Tool (HumSCAT) Banomyong, R., Julagasigorn, P, Varadejsatitwong, P,

Ruth Banomyong
Department of International Business Logistics and Transport,
T

hammasat University, Bangkok, Thailand — P I b O O n r u n g rOJ P.
Puthipong Julagasigorn and Paitoon Varadejsatitwong — ’
Faculty of Commerce and Accountancy, Revised 18 Decemmber 2018

Thammisa Unesi B, Thtond and - The Humanitarian Supply Chain Assessment Tool

Pairach Piboonrungroj
Supply Chain Economics Research Centre, Faculty of Economics,

Chiang Mai University, Chiang Mai, Thailand ( H U m S C AT)
oot i st itk bk byl (2019) Journal of Humanitarian Logistics and Supply

Humanitarian Supply Chain Assessment Tool (HumSCAT). This toolbox is comprised of a set of basic tools
which can be classified into each phase of disaster relief.

Design/methodology/approach — The HumSCAT is proposed by paralleling frequently used tools in .
commercial supply chains with the objectives and characteristics of relief phases. A case study was used to a I r'] a n a e m e r'] t -
validate the HumSCAT along with six tools provided in the preparation phase. J ) . .
Findings — The HumSCAT consists of seven tools in the preparation phase, nine tools in the response phase
and ten tools in the recovery phase. The case study illustrates how to use the HumSCAT and the six tools.

The latter were found to be useful for improving the relief chain.

Research limitations/implications — The list of tools is not exclusive. Other tools might be applicable as

long as they meet the objectives and characteristics of the phase. A tool should be adjusted accordingly to the

contexts. Tools in other phases should be validated in future research.

Practical implications - The HumSCAT may serve as a reference toolbox for practitioners. Its output can . . .

be used for further designing of the “TO-BE” status of humanitarian relief chains. . '? —

Orlgiaalityivaliue.— The FLanSCAT is proposed as a tolbox fr 3adenics and practtiones involved in pS. WWW.SCODUS.COI N/ iNwar recora.urireld=«£-sc.
humanitarian supply chains.

Keywords Assessment, Humanitarian supply chains, Disaster relief, Toolbox
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1. Introduction

Humanitarian relief has been the focus of logistics, supply chain academics and — —
e o e s Sy i st L s o 64&partnerlD=40&md5=6b97/259157/545ca5915f3a/1ce
(Van Wassenhove, 2006; Tomasini and Van Wassenhove, 2009). In businesses, supply chain

management encompasses all activities that link the sources of supply (suppliers) to the

owners of demand (end customers) and aims at delivering the right supplies in the right 5 b d 1

quantities to the right locations at the right time (Christopher and Peck, 2004; Ballou, 2007). e a

Similarly, the goal of humanitarian relief management is to deliver the right supplies

through relief supply chains to the right end users (beneficiaries) at the right time and

place (Van Wassenhove, 2006; Oloruntoba and Gray, 2006; Kovacs and Spens, 2007). "

Many studies advocate that from ial supply chain can be

used in the studies related to humanitarian supply chains (Beamon and Balcik, 2008;

Pettit and Beresford, 2009; Cozzolino et al, 2012).

[ —
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